A 1930s French contempo

rary-style home in the West

Hollywood Hills goes from

, outdated o chic with the help
By Shawn Gauthier - / y 3 of designer Trip Haenisch
g hy by Patrick Cline

Btion by Michelle Adams
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rip Haenisch has a habit of burn- r i ' 4]
ing the midnight oil when start- |
ing work on new projects. "1 call
it my ‘insomnia period.” he says
of this time spent preparing and .
researching for clients of his inte- |
rior design firm, Trip Haenisch & Associates. “It's a
bit like solving the Rubik’s cube. F'm in the middle
of all this creativity, constantly thinking, constant-
ly awaker ‘The success of those projects proves his
sleepless nights are paying ofl.

Haenisch's talent is manifold, producing spaces
that are refined, comfortable, architecturally
precise, and geographically specific. For him, it'’s
about the twist: a traditional space juxtaposed
with oversize modern art, or an 18th-century table
sct in the glow of a Ron Arad light. " You don’t want
to live in your parents” house,” he says. "We need to
take things forward.

“Taking things forward”™ was Haenischs first prior-
ity when greeted with the 1930s West Hollywood
Hills abode of Hadi Halawani, the office manager
of Trip Haenisch & Associates, and his partner,
Kevin Howells. ‘Their home featured enviable
French contemporary influences, such as metal

elements on the roof and a canopy by the kitchen | toll mv clier ts to thint
door. But it was in need of serious professional o —

attention to let those elements shine, Renovations | I———rvy L Lo .

began promptly, including installing oak wood " AN )

floors sturdy enough to allow Cooper, their white . . r |
lab, to run free, and pairing them with crisp white ANa Inen, ey neeaq |
walls, In respect to the furniture, French pieces |

from the 1930s and "40s are arranged in & bohemi- fantasize about how
an manner, complemented by Halawanis distine-

tive art collection. theyv want i

Haenisch’s philosophy is to create timeless, origi-
nal designs with purpose, spaces that are tailor-
made for cach individual client. “At the end of the
day, Haenisch says, "you must understand what
motivates your clients. It's my job to make them
feel good and comfortable”
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Halawani claims to have
iearned everything he
Knows about art from
Haenisch, who IS an
avid collector. Above the
stairwell is a photograph
by Richard Misrach, and
the portrait of the man in
the turban was found at
“Im reallyinto.




al in this room was {to createl a

sed to the calming effect of the master”
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Bathrooms are the one
space where Haenisch pre-
“fers anything but white walls.
=1 like to have a departure
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