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INTERIOR DESIGN

Trip Haenisch
THE IMPRESARIO

When your clientele consists primarily of glitterati and entertainment industry leaders,
you had better be good at creating dramatic environments.

Trip Haesnich of Trip Haenisch & Associates excel at it, and because his approach to
design is so eclectic, he can adapt to a wide range of tastes. Though he comes from a
different background -Haenisch owns an antiques and decorative ants shop - he recognized
he had a love for a wide spectrum of decorating styles. “I don't have a specific style.”
says Haesnich.

“I've done Balinese pavilion, English country, ultra-modern, Chinese Zen.” Hacenisch
confinms, adding “1 guess it would be casier if | had one style, but to me that's less interesting.”
What he values most, and clearly what he is best at, Haenisch says, is “secing things
through a client’s eyes and figuring out how to make that vision distinctive.”

[In LA, 323-681-4445. | —cana Taxaxjian

Haenisch, stands on a table custom-designed by the company.
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